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Economy sheds 45,000  jobs
July jobless rate remains unchanged at 8.6 per cent as more people leave workforce

Victoria best city for young professionals: Study
Survey ranks cities based on 7 indexes that attract and retain young workforce 

Olympics hope to 'borrow' 1,500 employees
Cash-strappe d 2010 Games hope employers will loan out workers 

Pilot  projects circumvent LMO process
Alberta, Ontario offer open work permits to children of temp foreign workers 

Promising job candidates often disappoint: Survey
7 tips to make the best hire 

CGI extends workweek to 40 hours
Workers will put in extra two-and-a-half hours without extra pay 

U.K. unveils plans for immigration points system
New rules mean it could take 10 years before foreigners eligible for citizenship 

Olde r workers make up 34 per cent of Taiwan's workforce
Women, lower educated people form bulk of workers in part-time, contract and 
outsourced jobs

U.S. unemployment will top 10 per cent: Federal Reserve
But economy will begin to grow in second half of 2009

Recruitment down in Middle East
But road , railway and airport projects boost demand for infrastructure skills 

Top 10  highest paying jobs for women in U.S.
Pharmacists No. 1, human resource managers No. 8 on Forbes list

NEW  Strategic HR:

Analysing the people side of

business

Employment Law:

Accommodation the second

time around

Labour Relations:

The times they are

a-changin'  (perhaps)
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CCHRA reviews HR body of
knowledge
National survey looks at where HR is
going

Senior HR designation
unveiled
Ontario, Saskatchewan, Nova Scotia
and P.E.I. launch SHRP 

Health -care costs maintain
dramatic rise
Employers focus on wellness
strategies to combat trends
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Victoria best city for young professionals: Study
Survey ranks cities based on 7 indexes that attract and retain young workforce

Victoria tops the list of the best places to live and work

in Canada for young professionals, according to a new

study.

The "Next Cities" rankings, developed by Next

Generation Consulting (NGC), evaluates a city based

on the assets and amenities that are important to a

young, educated workforce.

The Next Cities list ranks cities that are — or have the

capacity to be — great places to live and work for the 

next generation.

"Simply being the cheapest place to live, or the city 

with the most jobs is not a long-term workforce

strategy," said Rebecca Ryan, NGC's founder. 

"The next generation is very savvy about choosing where they 'll live. They look care fully at quality of life 

factors like how much time they're going to spend in traffic commuting, if they can live near a park or hike-and -

bike trail and whether a city 's downtown stays awake after five. "

NGC has studied the residential and relocation patterns of 20 to 40 year  olds since 1998 and has developed a 

system that evaluates a city based on seven indexes important to young professionals:

Social capital — This index accounts for how open, safe and acce ssible a city is to all people. It includes 

measures of diversity, crime rates, voter participation rates and the percentage of women- and minority -

owned businesses.

Cost of lifestyl e — This index includes variables in the national cost of living index, which encapsulates a 

roof over the head, food on the table, clothes on the back and a warm bed at night .

After hours  — This index counts the places to go and things to do after work and on weekends.

Around town — This index measures a city's "walkability," airport activity, commute times and mass transit.

Vitality  — This index tallies air and water quality, green space and estimates residents' overall health (e.g.

physical fitness level, life expectancy, etc.).

Earning — This index measures a city's future job grow th, the diversity of employment opportunities, the 

percentage of jobs in the knowledge-based sector and average household income.

Learning — This index tallies educational opportunities and expenditures, public library use and Wi-Fi

hotspots.

Next Cities list:
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