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DISTRIBUTION

Unparalleled reach to HR 
professionals across Canada:

Ontario:  
23,000 HRPA members  
receive 4 issues per year

B.C./Alberta:  
11,700 CPHR members  
receive 4 issues per year

Ontario+:  
10,000 non-HRPA 
members  
receive 4 issues per year

ALL on top of our regular 
national distribution of 10,400 
that receive all 12 issues!

Female Male

80% 20%

are involved in product/
service recommendations61%

are end-decision makers  
for purchases38%

TOP 4 PRODUCTS/
SERVICES
respondents make 
recommendations on

•  Training programs/courses 

•  Benefits programs

•  HR legal compliance information

•  Recruitment/headhunting firms

OUR AUDIENCE

10out 
of8

USE OUTSOURCED  
HR SERVICES

ORGANIZATION SIZE

had less than  
50 employees

27% 500 to 999 
employees

13% 
1,000 or more 
employees

22% 

had 50 to  
99 employees

11% 100 to 499 
employees

27% 

LARGEST  
READING GROUPS

Senior HR 
Managers42% 

In the next 2 years they are looking to invest in:

23%

Group Insurance Plan

27%

External Training & 
Development/ 

Professional Development

27%

Recognition/
Service Awards

33%

HRMS/HRIS



ONE PUBLICATION, ALL CANADIAN HR PROFESSIONALS

Timely, relevant and trusted news and information issued bi-weekly and available in print & digital formats. 
• Published 12x annually 
• Readership: HR Professional (66%), Middle Management/Professional non-HR (10%), HR Consultant 

(9%), C-Suite/Director non-HR (4%), Other (11%)  
• National Distribution Location: ON (46%), AB (19%), BC (11%), Atlantic (5%), Prairies (11%)

NEW FOR 2018!  
Canadian HR Reporter has joined forces with the largest HR associations in Canada to put our content in the hands of every member 
of an HR association in Ontario, British Columbia and Alberta.

This is an unprecedented opportunity to reach a huge number of HR professionals in some of the largest markets in the country.

You can reach: 
• Canadian HR Reporter’s national audience (10,400 copies) plus every member of the Human Resources Professionals 

Association in Ontario (23,000 members) for a total audience of 33,400
• Canadian HR Reporter’s national audience (10,400 copies) plus every member of the British Columbia & Yukon chapter of the 

Chartered Professionals in Human Resources (6,000 members) and the Alberta chapter of the Chartered Professionals in 
Human Resources (5,700 members)

• Canadian HR Reporter’s national audience (10,400 copies) plus a special distribution to professionals in Ontario who are not a 
member of HRPA (10,000 copies) for a total audience of 20,400

The issue splits for 2018 are as follows:

Month Regular National 
Circulation Bonus Circulation Total Print Copies 

Delivered Rate Card

January 10,400 *Ontario+ (10,000) 20,400 1

February 10,400 Alberta, B.C. (11,700) 22,100 1

March 10,400 HRPA (23,000) 33,400 2

April 10,400 *Ontario+ (10,000) 20,400 1

May 10,400 Alberta, B.C. (11,700) 22,100 1

June 10,400 HRPA (23,000) 33,400 2

July 10,400 *Ontario+ (10,000) 20,400 1

August 10,400 Alberta, B.C. (11,700) 22,100 1

September 10,400 HRPA (23,000) 33,400 2

October 10,400 *Ontario+ (10,000) 20,400 1

November 10,400 Alberta, B.C. (11,700) 22,100 1

December 10,400 HRPA (23,000) 33,400 2

*Ontario+ is a list of 10,000 professionals in Ontario who are not members of the HRPA
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INSIDE READERS’ CHOICE AWARDS 
You voted, and the results are in — find out 
which vendors and suppliers are tops for 
Canadian HR Reporter readers this year

Focus on trades
Feds launch apprenticeship 
training program
page 3

Family status
Worker’s request to leave 
early gets complicated
page 5

After the fire
EFAP provider supports 
Fort McMurray workers
page 13

Credit: Sarah Dobson

Minimum wage hike 
would mean ‘big hit’  
for employers: Experts
Ontario pushing for $15 base rate by 2019
BY MARCEL VANDER WIER

ONTARIO organizations will be 
hard-pressed to find any positive 
ramifications in proposed legis-
lative changes raising minimum 
wage in the province, according to 
experts.

In May, Premier Kathleen Wyn-
ne proposed the largest increase 
to minimum wage in provincial 
history, raising it from its current 
rate of $11.40 per hour to $14 as of 
2018 and $15 in 2019, followed by 
annual increases indexed to infla-
tion.  Lesser wages will remain for 
students ($14.10) and liquor serv-
ers ($13.05) as of 2019.

Lauding the move as one that 
will create better jobs and fair 
workplaces, Wynne said the pay 
bump will affect more than 25 per 
cent of the province’s workers.

“Millions of workers in Ontario 

are finding it almost impossible to 
support their families on a mini-
mum wage that just doesn’t go far 
enough,” she said. “It’s time this 
rate reflected the reality of people’s 
lives. Raising the minimum wage is 
about creating a fairer, more equal 
society where everyone gets to 
share in our province’s economic 
growth.”

Raising the minimum wage 
through Bill 148: Fair Workplaces, 
Better Jobs Act will help employ-
ers by improving productivity, in-
creasing employee retention and 
boosting the purchasing power of 
workers, said Wynne.

With the move, Ontario follows 
in the footsteps of Alberta, which 
last year announced it would 
adopt a $15 minimum wage by 
Oct. 1, 2018.

However, many other provincial 
minimum wages remain at $11 or 
lower.

Alongside a bump in minimum 
wage, Ontario employers will 
soon be required to pay part-time 
workers compensation equal to 
full-time for similar work, and 
businesses will also be on the hook 
for three hours’ pay to employees 
whose shifts are cancelled without 
at least 48 hours’ advance notice.

The legislative announcements 
followed the release of Ontario’s 
Changing Workplaces Review.

‘A big hit’
The news of the potential wage 
hike took employers by complete 
surprise, said Julie Kwiecinski,  

ADVERSE > pg. 12

Benefit plans  
less satisfying 
But employees more willing to 
provide genetic information: Poll
BY JOHN DUJAY

THERE has been a gradual de-
crease in the level of satisfaction 
among employees when it comes 
to their company benefit packages, 
according to the latest Sanofi Can-
ada Healthcare Survey.

But many employees would 
consent to their personal data be-
ing accessed by insurance carriers 
if it meant they would receive bet-
ter coverage, according to the sur-
vey of 1,500 plan holders and 461 
benefit plan sponsors.

Fifty-three per cent of employ-
ees feel their health benefit plans 
meet their needs extremely or 
very well, down from 63 per cent 

in 2006 and 73 per cent in 1999.
“As we’ve seen more costs for 

services go up, then the per-
centage of the co-insurance (the 
amount you need to pay out of 
pocket) also goes up, so it may feel 
like your benefit dollars aren’t go-
ing as far they once might have,” 
said Marilee Mark, vice-president 
of product development and in-
tegrated health solutions, group 
benefits, at Sun Life Financial in 
Toronto.

The reaction could be partly ex-
plained by results that show 60 per 

HSA > pg. 8

fi nancial 
well–being

award
winning

learn more...

mental
wellness

physical 
fi tness

it’s a lot more
than discounts

the original perks companyTM

the original perks companyTM

www.venngo.com/perks
1.866.383.6646 ext.202  

IME requests can be 
justified as part of  
duty to accommodate
Ontario decision clarifies employers’ rights
BY SARAH DOBSON

ONTARIO employers should be 
comforted to know that when it 
comes to requesting an indepen-
dent medical examination (IME) 
from employees, they have more 
rights than they may realize. That’s 
because of a recent decision clari-
fying the contractual and statu-
tory requirements around such 
requests. 

“The incredible thing about this 
case is you now have the courts of 
Ontario saying all employers have a 
statutory basis because you all have 
a duty to accommodate under the 

Human Rights Tribunal of Ontario 
(HRTO). And how can you do a 
really good job of accommodating 
if you don’t have all the facts you 
need?” said Anneli Legault, a part-
ner at Dentons in Toronto.

Employee goes on sick leave
The case involved Marcello Bot-
tiglia, a longtime employee of the 
Ottawa Catholic School Board 
(OCSB) in Ontario, who started 
in 1975 as a teacher and eventu-
ally became the superintendent of 
schools.

In 2010, he hoped to become 
director of education, but the po-
sition was filled by another, which 
he said eventually triggered his 
depression, so he went on sick 
leave. 

Bottiglia had accumulated 
about 465 paid sick days so he had 
opted out of the OCSB’s long-term 
disability plan in 2005. And while 
on sick leave, he continued to ac-
cumulate paid sick days and vaca-
tion days.

REASONABLE > pg. 2
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CLOSING TIME
Sears Canada said it will be closing 59 of its 225 stores, and laying off 2,900 of its 
17,000 workers — leading to questions around severance and pensions.

page RC1

CANADIAN HR REPORTER’S NEWSLETTER GROUP
A unique opportunity to target specific HR markets including employment law, payroll, labour relations and health & safety available 
in print & digital editions.

Canadian Employment 
Law Today
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Employment Law TodayCanadada ian
www.employmentlawtoday.com

November 9, 2016

Employer gets relief
from worker’s compensation claim
AN ONTARIO employer is entitled to 100 
per cent cost relief for a worker’s compensa-
tion claim because the accident was caused 
by the worker’s pre-existing medical condi-
tion, the Ontario Workplace Safety and In-
surance Board has ruled.

Th e worker was a truck driver for a waste 
management company in Ontario, hired in 
June 2006. He had no history of fainting or 
other medical conditions that caused him to 
lose consciousness.

On April 13, 2015, the worker was driv-
ing a truck as part of his regular duties. At 
one point, he lost control of the vehicle and 
struck several posts, another vehicle, and 

several trees before ending up in a ditch. Af-
ter an ambulance took him to the hospital, 
he was diagnosed with a fractured spine and 
other injuries.

Th e worker couldn’t remember events 
leading up to the accident and it became 
evident he had lost consciousness while 
driving. Doctors investigated for epilepsy 
but tests came back negative. However, they 
found he suff ered from severe obstructive 
sleep apnea, and the worker indicated he 
also suff ered from severe insomnia.

Th e worker fi led a claim for workers’ com-
pensation for the injuries and was granted 
benefi ts.

Th e employer then fi led a request for 
full relief of the costs of this claim from the 
Ontario Workplace Safety and Insurance 
Board’s (WSIB) second injury and enhance-
ment fund. Th e fund is a “special reserve 
fund” established under the province's 
Workplace Safety and Insurance Act that is 
designed to “meet losses that may arise from 
a disaster or other circumstance that, in the 
opinion of the board, would unfairly burden 
the employers in any class.”

Th e fund was also governed by a WSIB 
policy manual document that stipulated “if a 

Ending LTD benefi ts at 65
not age discrimination
Worker claimed she was forced to retire at 65 and take pension
after LTD benefi ts ended
BY JEFFREY R. SMITH

MANDATORY retirement no longer ex-
ists in Ontario, meaning workers who reach 
the age of 65 can continue working if they 
wish. Employers who try to pressure older 
workers into retiring can face claims of age 
discrimination. However, does this right to 
choose not to retire apply to workers receiv-
ing long-term disability benefi ts? Not if the 
plan specifi es benefi ts end and pension be-
gins at 65, according to an adjudicator.

Trudy Austin began working for Bell 
Canada in 1969. She worked for many years 
without any major problems until July 2002, 
when she had to go on long-term disability 
(LTD) leave.

Bell’s LTD plan included an income pro-
tection program that stipulated benefi ts — 
upon which the employee would continue 
to make pension contributions the same as if 

Claims of duress, 
misrepresentation not 
enough to invalidate 
signed release pg. 3
Financial concerns normal 
outcome of termination 
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Painting accommodation with broad strokes 
pg. 4
New Ontario Human Rights Commission 
policy emphasizes the need for employers to 
avoid a narrow approach to accommodating 
employee disabilities

ASK AN EXPERT     pg. 2
Employee refusing to sign 
disciplinary letter

UNDERLYING on page 7 »

INSURANCE on page 6 »

with Meghan McCreary

Canadian Labour 
Reporter
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Labour ReporterCanadian
www.labour-reporter.com

November 14, 2016

Union official doesn’t have right 
to insubordination: Arbitrator
Steward continued to 
post notices accusing 
manager of bullying
BY JEFFREY R. SMITH

AN ARBITRATOR has upheld the one-day suspen-
sion of a British Columbia worker for putting up post-
ers at work accusing management of bullying after be-
ing told to stop.

Linda Larson was an employee at the Nanaimo, 
B.C., location of Coast Hotels, a hotel chain based in 
Vancouver. She was with the company for 20 years, the 
last 10 as a chief shop steward for her union, UNITE-
HERE.

In 2014, the general manager of the hotel where 
Larson worked conducted disciplinary meetings 
with the human resources advisor and four individual 

ARBITRATION
AWARDS

Camrose Women's Shelter Society — Alberta pg. 3 Cardinal Coach Lines — 
Alberta pg. 4 JVD Mill Services — Alberta pg. 4 Keyera Nevis Gas Plant — 
Alberta pg. 5 The University of Ottawa — Ontario pg. 5 Fort Smith Housing 
Authority — Northwest Territories pg. 6

COLLECTIVE
AGREEMENTS

Ph
ot

o: 
bik

er
ide

rlo
nd

on
 (S

hu
tte

rst
oc

k)

pg. 2

Equal pay deal signed
LCBO, OPSEU make equal 
pay for equal work a reality 
for 4,000 customer-
service workers 

ARBITRATION
AWARDS

COLLECTIVE 
AGREEMENTS

see Multiple > pg. 7

HEALTH CARE

Bethesda 
Community Services

Th orold, Ont.
(9 nurses) and Ontario Nurses’ Association

Renewal agreement: Effec-
tive April 1, 2016, to March 31, 
2018. Signed on June 27, 2016.
Wage adjustments: 

Effective April 1, 2016: 0%
Effective April 1, 2017: 0%

Strategies for Workplace Conflicts, Dec. 6-8, 2016: Toronto
Learn Practical and Effective Conflict Resolution Skills for Managing 

Everyday Workplace Disputes

irc.queensu.ca

NEW PROGRAM!

see Collective agreements > pg. 3see Arbitration > pg 8

Ontario millwright 
denied bumping rights 
A MILLWRIGHT filed a griev-
ance after he was laid off and not 
allowed to bump a less senior 
worker in the same job category.

John Toppozini worked at Lac 
des Iles mine, which is northwest 
of Thunder Bay, Ont., and was 
hired Feb. 10, 2015, as a journey-

man millwright.
He was assigned to work a good 

portion of his time on the hoist, 
which was responsible for bring-
ing miners to the surface, as well 
as raw material. During his time 

Professor grieves decision-making process after being denied tenure pg. 8

Canadian Payroll 
Reporter

Instructional video explains 
pay statements to new workers 
Production teaches 
the basics of being 
employed in Canada
BY SHEILA BRAWN

A NEW VIDEO by the Canadian Payroll Associa-
tion (CPA) teaches young people and those new to 
the workf orce about the basics of being employed 
and being paid in Canada.

“This 12-minute video addresses everything 
from social insurance numbers—how to obtain 
them, how to maintain them—to tax forms, 
minimum wage, statutory holidays, vacation 
pay, statutory deductions and content on saving 
at least 10 per cent of their pay each paycheque,” 
says Janice MacLellan, vice-president of opera-
tions at the CPA.

The CPA created the video, called Financial 

Payroll ReporterCanRCanR adianadiana
www.payroll-reporter.com

November 2016

see ROUNDUP page 7
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Legislative Roundup
Changes in payroll laws and regulations 

from across Canada

News in Brief pg. 4
B.C. cancelling four per cent MSP rate 
hike|ESDC releases report on fl ex 
work|CRA consulting on service 
improvements

Ask an expert pg. 5
Clarifying workplace injury 
obligations|Pay 
requirements for employees 

awaiting WCB benefi ts

see REVIEW on page 6
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Protecting your pay pg. 3
New York state is set to implement 
comprehensive payroll card 
protections, the strongest of their 
kind in the United States.

N.B. reviewing 
employment 
standards rules
Changes could aff ect minimum wage
BY SHEILA BRAWN

CHANGES COULD be coming to 
three areas of employment stan-
dards in New Brunswick. The 
province’s Department of Post-
Secondary Education, Training 
and Labour is reviewing mini-
mum wage, youth employment 

and coverage under the Employ-
ment Standards Act.

In early September, the depart-
ment released three discussion 
papers on the topics and asked 
for feedback by Oct. 7. While the 
date for commenting has passed, 
the proposals put forward in the 
papers provide insight into possi-

Government tables CPP amendments
The federal government is moving ahead with amendments to the 
Canada Pension Plan to implement proposals that finance ministers 
agreed to earlier this year.

On Oct. 6, the government tabled Bill C-26, An Act to amend the 
Canada Pension Plan, the Canada Pension Plan Investment Board and 
the Income Tax Act. 

The bill would give effect to an agreement in principle that national 
Finance Minister Bill Morneau and the finance ministers of nine prov-
inces signed over the summer to gradually increase CPP contribution 
rates, implement a separate, additional rate for high-income earners 
and raise the plan’s income replacement level.

Quebec was the only province not to agree to the proposals. Chang-
es to the CPP require the approval of seven of 10 provinces represent-

A recently released CPA video explains payroll basics for new employees.see TOOL page 2

Canadian Safety 
Reporter

Safety ReporterCanadian
www.safety-reporter.com

November 2016

APPEAL COURT DRILLS HOLES 
IN COMPANY’S OHS CONVICTIONS
Fact of fatal accident not proof of safety violation 
in absence of evidence of how it happened pg. 5

 
WEED IN THE WORKPLACE: AN 
EMPLOYER’S ROAD MAP pg. 3 

GPS for the new terrain ahead as 
marijuana legalization approaches

DEPRESSION FROM WORKPLACE 
ISSUES AND DISMISSAL 
NOT RELATED TO INJURY
Worker worked for years following 
accident but didn’t claim ongoing 
effects until termination pg. 6

INSIDE

Penalties work: Citations and fines  
can reduce workplace injuries
A recent study finds inspections that result in penalties 
for regulatory non-compliance motivate employers to improve
BY MELISSA CAMPEAU

DETERRENCE CAMPAIGNS 
or penalties: What’s more effec-
tive? While there are plenty of 
arguments on both sides when it 
comes to issues such as criminal 
behaviour, in terms of occupa-
tional health and safety regula-
tions, the argument in support of 
penalties is now even weightier. 

A new research study by the 
Institute for Work and Health 
(IWH), published online in the 
American Journal of Industrial 
Medicine, finds government 
health and safety inspections 
that result in citations or penal-
ties effectively motivate employ-
ers to make improvements that 

Student’s behaviour 
alarms instructors
Faculty, union wanted health and 
safety investigation but there was no 
risk of physical violence: Arbitrator
BY JEFFREY R. SMITH

A BRITISH COLUMBIA college lived up to its duty to provide a 
safe workplace when it addressed a student’s aggressive behaviour 
towards instructors through its student conduct procedure rather 
than a health and safety investigation, an arbitrator has ruled.

A number of faculty members at the College of New Caledonia 
in Prince George, B.C., developed concerns over a specific student 

NEWS BRIEF
CANADIAN WATCHDOG 
RAPS NUCLEAR 
REGULATOR
(Reuters) — Canada’s nuclear 
regulator is so bad at paperwork 
that it cannot prove it is properly 
inspecting nuclear power stations 
and ensuring operators follow the 
rules, the country’s official environ-
mental watchdog said.

In an audit, Environment Com-
missioner Julie Gelfand also high-
lighted what she said were staff 
shortages at the Canadian Nu-
clear Safety Commission (CNSC). 
The CNSC oversees Canada’s 19 
nuclear reactors.

Gelfand, who reports directly to 

Parliament, said the audit had un-
covered many cases of inadequate 
or missing documentation.

The audit examined how the 
CNSC managed site inspections, 
not the overall  safety  of nuclear 
power plants in Canada.

Gelfand said documentation 
was so poor that the CNSC could 
not prove its inspectors always fol-
lowed correct procedures during 
site visits or that their reports accu-
rately reflected plant inspections.

In the 2013-14 and 2014-15 
fiscal years, the CNSC only com-
pleted 76 percent of planned site 
inspections, in part because it did 
not have the necessary staff.
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Administrative 
Assistant’s Update

NOVEMBER 2016 PROFESSIONAL DEVELOPMENT FOR CANADA’S OFFICE SUPPORT STAFF

 Administrative
Assistant’s UPDATEUPDATE
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The new tech landscape  . . . . 2
Whatever the nature of your 
organization, it competes in a 
digital world

Social media and your exec . . 3
Engaging your clientele can give 
your organization an edge 

Admin credentials evolve . . . 5
Changes refl ect elevation to more 
strategic responsibilities 

Project management . . . . . . . 6
Details, details: Four steps in the 
life cycle of a project

By Jennifer Lewington
First the bad news: administrative 
assistants are among the most at risk 
from advances in technology, accord-
ing to a report from Ryerson Univer-
sity published earlier this year. The 
authors of The Talented Mr. Robot: The 
Impact of Automation on Canada’s 
Workforce estimate that 96 per cent 
of admins are vulnerable in future to 
replacement by various forms of artifi -
cial intelligence and robots. 

Now the good news: colleges, 
universities and professional organi-
zations are raising the bar to equip 
admin professionals with sophisticat-
ed skills for the workplace of today – 
and tomorrow.

“The market is 
getting educated 
and requires higher 
level of academic 
qualifi cations for 
all types of jobs, 
including execu-
tive assistant positions,” says Sylvia 
Ranson, chair of the School of Business 
and Hospitality at Conestoga College in 
Kitchener, Ontario. 

In fall 2017 (pending anticipated 
Ontario government approval) 
Conestoga plans to offer a one-year 
administrative management graduate 
certifi cate for those seeking a career 
as a top executive assistant with 
organizational, analytic and people 
skills to support a leadership team. 
The program includes segments on 

fi nancial and managerial accounting, 
project management and leadership, 
with candidates required to have a 
college diploma or university degree.

“What is happening in the market 
is that positions have morphed into 
high-level administrative positions,” 
says Ranson. “The trend is defi nitely 
to the higher end: admins are required 
to do more of the management.”

A similar theme underpins a new 
post-graduate certifi cate in business 
administration, offered for the fi rst 
time in September 2016 through the 
School of Continuing Studies at York 
University. Six of eight courses are 
recognized towards earning the Quali-
fi ed Administrative 
Assistant (QAA) 
designation of-
fered through 
the Association 
of Administra-
tive Assistants.

The new pro-

Going paperless
Small steps can get you going on a 
paperless path.

Ditching the paper cup at the 
coffee shop, using a mobile board-
ing pass, printing on both sides of 
a sheet of paper, asking for virtual 
pay stubs and holding paperless 
meetings are tips offered in a blog 
from Convene, a meeting app 
developed by Azeus, an IT service 
provider.

Convene is designed to man-
age meetings without all attendees 
having to be in the same room. It 
keeps meeting papers, notes and 
follow-up actions in one accessible 
place. www.azeusconvene.com

New admin programs 
raise the learning bar

 Continued on page 4

recognized towards earning the Quali-
fi ed Administrative 
Assistant (QAA) 
designation of-
fered through 
the Association 
of Administra-
tive Assistants.

The new pro-

 Continued on page 4

Sylvia Ranson
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WEBSITES

CANADIAN HR REPORTER
hrreporter.com
The homepage for Canada’s HR profession, providing breaking news, videos, columns from thought leaders and 
a searchable archive dating back to 2000. Also provides a directory of vendors HR professionals turn to when 
searching for new suppliers.
• 51,000+ monthly sessions
• 865,000 annual impressions

CANADIAN HR REPORTER
Since 1987, Canadian HR Reporter has served as Canada’s indispensable guide to human resources 
management. 
Published monthly in print 12 times per year, with 48 bonus weekly digital editions, the popular tabloid 
offers readers the most current news, information on the latest trends and practices, expert advice, 
experiences and insights from HR practitioners, research and resources.  Each issue provides  
real-world solutions to perplexing HR situations (from peers and industry experts), helpful case studies 
and insightful commentary.  

In every issue you’ll find countless sponsorship opportunities including: 
• Legal View: Our look at employment law featuring recent court cases and arbitration decisions 
• Weird Workplace: A look at the more offbeat stories our editors uncover
• Toughest HR Question
• HR By the Numbers Infographic

Plus don’t miss the Executive Series, a monthly look at topics of interest to CHROs, vice-presidents and 
other C-suite executives, done in co-operation with the Strategic Capability Network. 



WEBSITES

CANADIAN EMPLOYMENT  
LAW TODAY
employmentlawtoday.com
• 12,500+ monthly sessions
• 16,000+ monthly page views

CANADIAN LABOUR REPORTER
labour-reporter.com
• 4,000+ monthly sessions
• 6,500+ monthly page views

CANADIAN SAFETY REPORTER
safety-reporter.com
• 1,500+ monthly sessions
• 3,000+ page views

CANADIAN PAYROLL REPORTER
payroll-reporter.com
• 3,000+ monthly sessions
• 4,000+ page views

E-NEWSWIRES

HR NEWSWIRE
A weekly e-newsletter featuring top stories, 
videos and blogs of the week.
• 12,500 distribution to Canadian HR 

professionals and senior executives
• 37% average open rate
• 50 issues per year

HR NEWSWIRE EXTRA
A custom-designed single sponsor 
e-newsletter, allowing advertisers to 
comprehensively communicate their 
message to potential buyers.
• 12,500 distribution to Canadian HR 

professionals and senior executives
• 36% average open rate

CANADIAN EMPLOYMENT LAW 
TODAY E-NEWSLETTER
Current news and practical advice  
for employers
• 26 issues per year
• 440 subscribers
• 35% average open rate

CANADIAN LABOUR REPORTER 
E-NEWSLETTER
Serving labour relations professionals 
since 1956
• 48 issues per year
• 171 subscribers
• 27% average open rate

CANADIAN SAFETY REPORTER 
E-NEWSLETTER
The workplace safety source for OHS 
managers and HR professionals
• 12 issues per year
• 178 subscribers
• 30% average open rate

CANADIAN PAYROLL REPORTER 
E-NEWSLETTER
The compliance and strategy source for 
payroll and HR professionals
• 12 issues per year
• 211 subscribers
• 29% average open rate



CUSTOM

CUSTOM MEDIA AND BUSINESS 
DEVELOPMENT SOLUTIONS
We provide design, print, video and digital solutions, 
webinars, round tables and more. Whatever your 
business need we can create a solution that gets you 
where you need to be.

CONTACT US For more information on any of these solutions, contact  
Paul Burton 416.649.9928 | paul.burton@tr.com

SOCIAL MEDIA

Our social media accounts delivering up-to-the 
moment news and analysis for the HR community.

• Over 18,000 followers across our accounts, 
delivering 18 million impressions per year

• Over 13,000 Twitter followers (@HRReporter)

AWARDS AND EVENTS

HR WEBINARS
An interactive platform to share your business expertise and gain exposure for your brand.

NATIONAL HR AWARDS
Heading into its fourth year, the prestigious National HR Awards honour the best practices in human resources 
across Canada. Features in-depth editorial, videos of award winners and a gala cocktail reception to celebrate the 
winners. 
• 100+ attendees
• Numerous unique sponsorship opportunities
• See www.nationalhrawards.com

CANADIAN HR REPORTER READERS’ CHOICE AWARDS
Every year, we ask our readers to name their favourite HR vendors and suppliers. To ensure your firm is nominated, 
send an email to todd.humber@tr.com asking to be included on the list for 2018. Nominations open in February and 
the winners are celebrated in a special section in the July issue.
• More than 32,000 ballots cast in 2017
• Special section and digital edition marketed by Canadian HR Reporter and Thomson Reuters throughout the 

year
• Winners packages include seals, inclusion in HR Vendors Guide and more!

2 0 1 7

READERS’

WINNER
CHOICE

CANADA’S SAFEST EMPLOYERS AWARDS 
safestemployers.com
Heading into its seventh year, Canada’s Safest Employers honours the best and brightest in the world of safety.
• 350+ attendees
• Numerous unique sponsorship opportunities available
• See www.safestemployers.com

 EMPLOYERSSAFEST
Powered by Canadian Occupational Safety

2017 CANADA’S



2018 ADVERTISING RATES
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Size 1x 4x

Full page $7,655 $6,895

Magazine page $5,855 $5,275

1/2 page $4,665 $4,195

1/4 page $3,035 $2,735

1/8 page $1,965 $1,765

OBC $9,455 $8,505

Wrap outside front $11,475 $10,325

Business card $435 $395

Front page earlug $2,625 $2,365

Front page footer $5,085 $4,575

RATE CARD 1 — NATIONAL PLUS HRPA DISTRIBUTION
Applies to March, June, September and December print and digital editions

Circulation: 33,400

PRINT/DIGITAL – BOOK 4 ISSUES AND SAVE 10%

C
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Size 1x 4x 8x

Full page $6,505 $5,855 $5,205

Magazine page $4,975 $4,475 $3,985

1/2 page $3,965 $3,575 $3,175

1/4 page $2,585 $2,325 $2,065

1/8 page $1,675 $1,515 $1,345

OBC $8,035 $7,235 $6,425

Wrap outside front $9,755 $8,775 $7,805

Business card $375 $335 $295

Front page earlug $2,235 $2,015 $1,615

Front page footer $4,325 $3,895 $3,465

RATE CARD 2 — NATIONAL PLUS B.C., ALBERTA AND YUKON 
DISTRIBUTION AND NATIONAL PLUS ONTARIO+ DISTRIBUTION

Applies to January, February, April, May, July, August, October, November issues print and 
digital editions

Circulation: 20,400 + 22,100 (includes BC & Alberta)

PRINT/DIGITAL – BOOK 4 ISSUES AND SAVE 10%. BOOK ALL EIGHT ISSUES AND SAVE 20%

Applicable taxes will be added to all rates

BOOK ALL 12  
ISSUES AND 
SAVE 25%!

12x

$5,165

$3,955

$3,155

$2,055

$1,325

$6,385

$7,745

$295

$1,775

$3,435



Size 1x 3x 6x 12x

Jr Leaderboard
(600 x 100) $1,205 $1,045 $955 $905

Big Box 
(300 x 250) $1,095 $945 $865 $815

Sponsor Spotlight
(text box) $905 $875 $835 $785

Half Big Box
(300 x 100) $845 $805 $725 $685

HR NEWSWIRE

Size 1 month 3 month 6 month 12 month

Leaderboard 
Run of site

728 x 90 and
600 x 100  

mobile friendly
$2,185 $1,965 $1,855 $1,745

Big Box
Run of site 300 x 250 $1,425 $1,285 $1,205 $1,135

Big Box
(in Article section) 300 x 250 $1,295 $1,165 $1,095 $1,035

WWW.HRREPORTER.COM

2018 ADVERTISING RATES

NEW FOR 2018! 
We’re excited to launch Canadian HR Reporter WEEKLY, a digital-only publication that is delivered 
exclusively to our paid subscribers. This combination HTML email and digital edition is delivered to paid 
subscribers and features ONLY ONE ADVERTISING POSITION! Be the exclusive sponsor with a package 
that includes:
• Leaderboard and expanded big box ad in the newswire
• Half Page advertisement in the digital edition

Price: $995 per issue
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October 2, 2017

INSIDE It’s time to apply!
We’re looking for the Top 25 HR Professionals in Canada. 
Just submit a nomination for yourself or a colleague by 
Oct. 13th.

Safety in Singapore
Canadian organizations sign 
on with international accord
pages 2 

Not a reprisal
Labour relations board 
cites mutual agreement
page 5

Silicon Valley north
Unlike U.S., Canada is keen 
to boost immigration
page 14

Feds move to 
close skills gap
Work-integrated program 
off ers incentives to hire students
BY MARCEL VANDER WIER

EMPLOYERS looking to hire 
post-secondary students now 
have an extra incentive to do so, 
thanks to a new federal program 
that launched in August.

Th e Student Work-Integrated 
Learning Program will provide 
eligible employers in the STEM 
(science, technology, engineering, 
mathematics) and business sectors 
— including small and medium-
sized businesses — with payroll 
subsidies of up to 50 per cent of the 
overall wage cost, at up to $5,000 
per placement.

A slightly higher subsidy of 
$7,000 is available for employers 
that reach out to fi rst-year students 
and under-represented groups 
such as women in traditionally 
male sectors, Indigenous students, 
and people with disabilities.

The government hopes the 
$73-million program will cre-
ate 10,000 internship positions 
over the next four years, on top 
of 50,000 the government hopes 

to initiate through its previously 
announced five-year, $221-mil-
lion partnership with Mitacs — a 
non-profi t, post-secondary train-
ing program regulator.

Th e goal is to have employers 
and post-secondary institutions 
work together to help students 
become job-ready and develop 
the full complement of skills to-
day’s organizations are seeking, 
according to Matt Pascuzzo, press 
secretary for Canadian Employ-
ment Minister Patty Hajdu.

“Canadian youth have more for-
mal education than ever, yet many 
complete their studies with a lack 
of job-ready skills or hands-on ex-
perience,” he said. 

“Employers in various sectors 
have reported that they are strug-
gling to fi nd workers with the right 
skills, which is negatively impact-
ing Canada’s economic growth 
and prosperity.”

ABILITY > pg. 10

Saliva testing helps with 
disability management
Pharmacogenetics primed to be ‘next big thing’ 
BY MARCEL VANDER WIER

IN their latest attempt to reduce 
benefit plan costs, Canadian 
health insurance providers are 
starting to hone in on pharmaco-
genetics — studying how genetics 
aff ect an individual’s reactions to 
medication. 

Th rough saliva testing, mental 
health medications in particular 
can be tailored to specifi c genetics, 
helping employees get healthier 
faster and return to work sooner, 
according to Michael Prouse, di-
rector of operations at Personal-
ized Prescribing in Toronto.

Employers and disability man-
agers are now looking to pharma-
cogenetics as a solution to mental 
illness and disability cases, as well 
as cutting down on polypharmacy 
— multiple medications taken by 
one patient — and removing non-
eff ective medications from overall 
drug costs, he said.

Individuals’ genetic informa-

tion can be gleaned from saliva or 
a simple buccal (cheek) swab, said 
Prouse. 

Already popular in the United 
States, pharmacogenetics is a 
newer concept in Canada, he said.

“It’s slowly coming to Canada 
but what I’ve noticed over the last 
four years is that it’s really skyrock-
eted... because this is the most ef-
fective tool to basically combat 
mental illness in the workplace 
when it comes to the medication 
side of it... We’re not the silver bul-
let, but we do provide that insight 
into the medication regimen to 
make sure that that’s objective.”

Th ere are a lot of diff erent insur-
ers that are targeting this platform, 
said Prouse. 

“Th ey’re starting to understand 
the benefi ts of pharmacogenetics 
and they’re ready to get in because 
of Bill S-201 (An Act to prohibit 
and prevent genetic discrimina-

tion). Th ey’re starting to develop 
some sound plans to get their foot 
in the door right now.”

“I think it’s going to be huge,” 
he said. “It’s going to be the next 
big thing. When it comes down to 
innovation in the market, there’s 
nothing more innovative than 
personalized medicine entering 
the employer realm.”

Embracing pharmacogenetics 
In August, Sun Life Financial an-
nounced it would be partnering 
with the Centre for Addiction 
and Mental Health in Toronto 
(CAMH) and Assurex Health on a 
pharmacogenetics study of nearly 
9,000 participants.

The study, known as IM-
PACT, has been using patients’ 
saliva to determine individu-
al response to mental health 

IT’S > pg. 9

WSIB rolling 
out new rate 
framework
Ontario uses new classifi cations, 
prospective approach 
BY SARAH DOBSON

AFTER lengthy consultations and 
negotiations, the Workplace Safe-
ty and Insurance Board (WSIB) 
in Ontario is catching up to other 
provinces in rolling out a new rate 
framework that’s set to debut in 
2020.

Th e impetus behind the change 
was to create a very transparent 
way of setting rates, and to make it 

easier and simpler for employers 
to understand, according to Sean 
Baird, vice-president of employer 
services at the WSIB in Toronto.

“Under the old model, there 
were different experience pro-
grams, depending upon how big 
of an employer you were or what 

GREATER > pg. 8

HYDRO HEROES
Crews from Hydro One in Ontario prepare to cross the border into the United States on Sept. 11. The utility mobilized about 
175 workers, and about 80 vehicles, to head down to Florida to help with the Hurricane Irma relief efforts.

Credit: Hydro One
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EDITORIAL LINEUP IMPORTANT DATES HR NEWSWIRE 
IMPORTANT DATES

January 2018
In Focus: Recruitment
Features: HR Associations, Payroll

Ad Closing: December 4, 2017
Material Deadline: December 11, 2017

Live Date: January 2, 9, 16, 23, 30
Close Date: Previous Tuesday

February 2018
In Focus: Background Screening
Features: Mental Health, 
Recognition

Ad Closing: January 8, 2018
Material Deadline: January 15, 2018

Live Date: February 6, 13, 20, 27
Close Date: Previous Tuesday

March 2018
In Focus: Professional Development
Features: EFAPs, Labour Relations

Ad Closing: February 5, 2018
Material Deadline: February 12, 2018

Live Date: March 6, 13, 20, 27
Close Date: Previous Tuesday

April 2018
In Focus: Health & Safety
Features: Compensation, 
Engagement

Ad Closing: March 5, 2018
Material Deadline: March 12, 2018

Live Date: April 3, 10, 17, 24
Close Date: Previous Tuesday

May 2018
In Focus: Benefits
Features: Relocation/Travel, 
Recruitment

Ad Closing: April 2, 2018
Material Deadline: April 9, 2018

Live Date: May 1, 8, 15, 22, 29 
Close Date: Previous Tuesday

June 2018
In Focus: HR Technology
Features: Performance 
Management, HR Leaders Talk

Ad Closing: May 7, 2018
Material Deadline: May 14, 2018

Live Date: June 5, 12, 19, 26
Close Date: Previous Tuesday

2018 EDITORIAL CALENDAR HRREPORTER.COM

Continued on next page*Editorial subject to change

For advertising information please contact Paul Burton | 416.649.9928 | paul.burton@tr.com

• Employment Law
• HR By the Numbers Infographic
• Toughest HR Question

IN EVERY ISSUE



EDITORIAL LINEUP IMPORTANT DATES HR NEWSWIRE 
IMPORTANT DATES

July 2018

In Focus: Wellness
Features: Diversity, Pensions
Awards: 2018 Readers’ Choice 
Awards

Readers’ Choice
Ad Closing: May 15, 2018 
Material Deadline: May 22, 2018

Ad Closing: June 4, 2018 
Material Deadline: June 11, 2018

Live Date: July 3, 10, 17, 24, 31
Close Date: Previous Tuesday

August 2018
In Focus: Recognition
Features: Corporate Social 
Responsibility, HR Metrics

Ad Closing: July 3, 2018
Material Deadline: July 9, 2018

Live Date: August 7, 14, 21, 28
Close Date: Previous Tuesday

September 2018
In Focus: Payroll
Features: Teambuilding, 
Outsourcing

Ad Closing: August 7, 2018
Material Deadline: August 13, 2018

Live Date: September 4, 11, 18, 25
Close Date: Previous Tuesday

October 2018

In Focus: Mental Health
Features: Professional 
Development, Background 
Screening

Ad Closing: September 4, 2018
Material Deadline: September 10, 2018

Live Date: October 2, 9, 16, 23, 30
Close Date: Previous Tuesday

November 2018

In Focus: Compensation/Salary 
Surveys
Features: CEOs Talk, Holiday 
Parties/Events
Awards: 2018 National HR Awards + 
Top 25 HR Professionals in Canada

Ad Closing: October 9, 2018
Material Deadline: October 15, 2018

Live Date: November 6, 13, 20, 27
Close Date: Previous Tuesday

December 2018
In Focus: Relocation/Travel
Features: Outplacement, Benefits

Ad Closing: November 5, 2018
Material Deadline: November 12, 2018

Live Date: December 4, 11, 18
Close Date: Previous Tuesday

2018 EDITORIAL CALENDAR HRREPORTER.COM

*Editorial subject to change

For advertising information please contact Paul Burton | 416.649.9928 | paul.burton@tr.com

• Employment Law
• HR By the Numbers Infographic
• Toughest HR Question

IN EVERY ISSUE



2018 PRODUCTION MECHANICAL SPECIFICATIONS HRREPORTER.COM

1/2 PAGE 
9.625” x 7”

1/4 PAGE 
HORIZONTAL
9.625” x 3.5”

FULL PAGE
10.75” x  15”  
+ 0.25” bleed  
Image area
9.625 x 14”

MAGAZINE 
PAGE
7.66” x 10”

FRONT PAGE  
FOOTERSTRIP
9.75” x 1.75”

WRAP OUTSIDE FRONT
7.25” x 12.7”
+ 0.5” bleed
Image area:
6.75” x 12.2”

FRONT 
PAGE 
EARLUG
1.8” x 2”

1/8 PAGE
3.75” x 4.5”

BUSINESS 
CARD
3.75” x 2”

1/4 PAGE 
SQUARE
5.7” x 5.75”

PRINT REQUIREMENTS: 
• PDF/X-1a files are preferred (2400 dpi - 150 line screen, all 

fonts embedded, CMYK and no spot colours). Acceptable 
formats include: InDesign, Adobe Illustrator,  
Adobe Photoshop.

• Illustrator and Photoshop files must be saved as .EPS or 
.TIFF files at 300 dpi with all images embedded and fonts 
as outlines.

• Please ensure the full page ad has bleed and crop marks.
• Process colour ads must be supplied with a high-resolution, 

full-colour, contract quality proof to ensure proper  
colour reproduction.

WEB AND NEWSWIRE REQUIREMENTS:
IMAGE TYPE: GIF, JPG, Animated GIF*: Single to infinitely 
looping banners accepted
IMAGE FILE SIZE: 50K maximum for static or animated GIF
LINKING URL: An active URL must be provided
TESTING: All creative must function uniformly on both MAC 
and PC platforms as well as multiple browser versions of 
Firefox, Chrome, Internet Explorer, and Safari
NOTE: Please ensure ads without background colour have a 
key line.
*For Newswire ads: Animated GIFs do not rotate on all email systems so 
please ensure the first frame of your animated GIF has a message.

PUBLISHER’S CONDITIONS:  
• Advertising material is subject to approval by the publisher. 

Cancellations and space changes are not accepted after the 
closing date. If “new” artwork is not received by the materials 
deadline, a repeat of your most recent creative will be used.

• Applicable taxes will be added to all rates.

PRODUCTION INQUIRIES
Contact Pamela Menezes: 
416-649-9298  |  pamela.menezes@tr.com


